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R-models How ccTLD Registry can build 

relations with End users depending 

on  its business model. 

ONE SIZE DOES NOT FIT ALL.  



Defence against 
Registrars mistakes 
What ccTLD Registry usually does for 

End users: 

 

- Terms&Cons/Policies 

- Customer support 

- Knowledge base 

- Registrar complaints 

- Domain disputes  

- Registry services 

- Registrars audit 

 



Can't get no satisfaction... Again? 
What happens when ccTLD Registry does End user centered marketing:  
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-  V ISUAL S  

-  PR O MO TIO N  

-  L O YAL TY  

-  . . .  

 

 R E GISTR AR S 

CO NTR O L &  

CO MPE TITIO N  

INTE R NE T 

MARK E TING  

 

-  SMM  

- SE O ,  SMO  

-  E -MAIL  

-  . . .  

 

R E GISTRARS 

R ATING  

CO NTE NT 
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-  SMM  

- BL O GS  

-  V IDE O S  

-. . .  

 

R E GISTRARS 

IDE NTITY  

 



Let's get 
acquainted 

ONLINE PRESENCE  

IS  CRUCIAL. 

What End users needs 

are to meet. 

 



What we do  
in .RU/.РФ  

MAIN REGISTRY  

MARKETING CHANNELS  

 Website 

Social Media 

SMM ADs 

Content Marketing 

Events 

Infographics/Printings 

Social marketing 

 



Want to talk 
about it? 
Maria Kolesnikova 

masha@cctld.ru 
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